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Brand strategy is the essence of long-term business success. Organize the 
overlap between your business’ heart, your business’ goals, and your 
audience’s needs.

Get ready to discover the soul of your business so your audience easily 
connects with your why.
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Define Your Why
T H E  C O R E  O F  Y O U R  P U R P O S E

What

E X A M P L E :  Asana
W H A T :  Project management software
H O W :  Enabling teams to work together effortlessly
W H Y :  To help humanity thrive
B R A N D  B I O :  Helping humanity thrive by enabling all teams to work 
together effortlessly. (Note: they didn't even mention their what)

The audience's need or problem you're
solving through a product or service

Rational, based on logic and features
Where most start their messaging

The plan or process
Based on logic and benefits

Strengths, differentiating factor

Where brand loyalty and
trust are built

The reason you exist and
shine as you do

Based on emotion and
gut feeling

Why

How



W H Y  D O E S  YO U R  B U S I N E S S  E X I S T ?  W H Y  A R E  YO U  H E R E ?
T H I N K  O F  YO U R  C O R E  VA L U E S .

Clarify Your Why
K E Y :  K E E P  Y O U R  A U D I E N C E  I N  M I N D

First, think about what your audience will have a strong connection with.

Then, using clear and concise language, consider the following. Get to the 
core of your why and work from there.

H O W  D O  YO U  D O  I T ?

W H AT  D O  YO U  D O ?

S TA R T  C R A F T I N G  YO U R  B R A N D  B I O :



Create Your Brand Bio
G E T  E V E N  C L E A R E R

Consider your demographic, their problem you solve, a hint at your plan 
for them, and what success looks like after utilizing your product or 
service.

YO U R  P L A N  O R  P R O C E S S :

T H E I R  P R O B L E M :

YO U R  A U D I E N C E :  

T H E I R  S U C C E S S :

E X A M P L E :  Pilates class for soccer mom demographic 
A U D I E N C E :  Moms
P R O B L E M :  Busy schedules
P L A N :  Short, meaningful workouts
S U C C E S S :  Health and renewed energy
B R A N D  B I O :  We provide busy moms with a short, meaningful 
workout they can use to stay healthy and have renewed energy.



Simplify & Refine
P U T  I T  A L L  T O G E T H E R

Organize all your answers and take a stab at your own brand bio. Edit and 
revisit your bio until it's simple, clear and effective. Test it out on family 
and friends, past clients or customers, even children – that's how simple it 
should be.

YO U R  T U R N

O N E  M O R E  T I M E  ( AT  L E A S T )



How to Use Your Bio
U S E  I T  L I B E R A L L Y

Repeat your bio over and over to increase the percentage chance that 
customers will read it and understand your offerings. Start seeing results 
with clear marketing and messaging using these simple steps:

M E M O R I Z E  YO U R  B I O  A N D  R E P E AT  I T  O V E R  A N D  O V E R

Read and repeat it until you can recite it as fast as your own name. This 
exercise solidifies your new messaging campaign.

I N C L U D E  I T  O N  YO U R  W E B S I T E

Within 3-5 seconds of landing on your site, you want your potential 
customer to know exactly what your business does. Make sure your bio is 
above the fold, aka near the top.

R E P E AT  YO U R  B I O  I N  E V E R Y  P I E C E  O F  M A R K E T I N G  
C O L L AT E R A L  P O S S I B L E

Your concise, consistent description that tells your audience exactly what 
you do. Use it in the following places:

Social media descriptions
Business cards

Letterhead
Newsletters

Email signature
Printed signage

Packaging
Swag

I ’ D  L O V E  T O  H E A R  Y O U R S

Email me: mk@soleildesign.studio
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